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[bookmark: _GoBack]The reading shares quite interesting information based on how the U.S. Supreme Court extended application of the actual malice rule to a public figure (Moore, Murray, Farrell, & Youm, 2017, p 374). However, the authors did not give adequate attention to the ideal definition of actual malice rule to public figures, as persons who thrust themselves “into the ‘vortex’ of an essential public controversy,” and hence I feel that there is need for additional information regarding the basis of definition (Moore et al., 2017 p 376). The other passage of concern is that of defenses to libel. The authors should provide a thorough explanation of how the five major defenses to libel together with how the three ways for a defendant to attack libel were established (Moore et al., 2017 p 379).
I need a material explanation about the ideal meaning of the three major types of privileges, which is absolute, conditional, as well as constitutions privileges (Moore et al., 2017 p 380). The authors should carefully elaborate on these core privileges with close consideration of their implication in law and ethics, and how they relate with the rule to matters of public concern that states in making determinations of the burden of proof in non-public matters whether they involve private individuals or public figures, especially limited-purpose public figures (Moore et al., 2017 p 386). I am also interested in the ideal meaning of consent, and its linkage with intelligence, voluntarily, and knowledge (Moore et al., 2017 p 390). The authors should illustrate how ethical concerns would help in making strong defense in the case of the politician knew he was revealing information for public consumption. Moore et al. (2017, p 394) must illustrate the reason as to why media defendants should assume that the statute of limitations for the state in which it does most business office may not necessarily be the statute that prevails in a suit.
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